
 

June 2024 

LANDING PAGE - Baaraku 

Header Section: 

●​ Logo: baarakulogo 
●​ Navigation Menu: Home, Services, About Us, Blog, Contact 

 

Hero Section: 

●​ Headline: "Unlock Your Potential with Baaraku 
●​ Subheading: "Your Partner for Cutting-Edge Software Solutions and Top IT 

Talent" 
●​ Visual Element: High-quality image or background video showcasing a 

diverse team or successful projects 
●​ Call-to-Action Button: "Learn More" or "Get in Touch" 

Services Section: 

●​ Segment 1: Software Solutions 
●​ Description: Explore our range of custom software development 

services tailored to your business needs. 
●​ List of Services: Custom Software Development, Enterprise Software 

Development, Product Development Services(maybe), Web Application 
Development, Cloud Application Development(maybe) 

●​ Description: Access top-tier IT talent on demand  
●​ Key Benefits: Access pre-vetted developers, Flexible team models, 

Scalable solutions 

Client Testimonials Section: 

●​ Carousel/Grid Layout of Client Testimonials 
●​ Client Name/Logo 



●​ Quote from Client 
●​ Industry/Use Case 

About Us Section: 

●​ Introduction: Brief overview of Baaraku's mission and values. 
●​ Our Technologies: Highlight the primary technologies and tools used by our 

team. 
●​ Social Proof: Showcase any awards, recognitions, or industry affiliations. 

Call-to-Action Section: 

●​ Headline: "Ready to Transform Your Business?" 
●​ Subheading: "Get in touch with us today to discuss your project and discover 

how Baaraku can help you succeed." 
●​ Call-to-Action Button: "Contact Us" or "Schedule a Consultation" 
●​ Live Chat Option: Offer instant communication. 

Footer Section: 

●​ Navigation Links: Home, Services, About Us, Blog, Contact 
●​ Social Media Links: Icons linking to Baaraku's social media profiles 
●​ Copyright Information: © [Current Year] Baaraku. All rights reserved. 

Each section provides valuable information and encourages visitors to engage 
further with Baaraku's services and offerings.  

 

 

 
 
 



 

NAVIGATION LINKS 

Here's how the navigation links could be structured into separate pages on the 
website: 

​​  
​​ Home Page: 

●​ Hero Section 
●​ Services Section 
●​ Client Testimonials Section 
●​ About Us Section 
●​ Call-to-Action Section 
●​ Footer Section 

​​ Services Page: 
●​ Description of Services Offered 
●​ Software Solutions Section 
●​ Call-to-Action Section 
●​ Footer Section 

​​ About Us Page: 
●​ Overview of Baaraku's Mission and Values 
●​ Our Team Section 
●​ Our Technologies Section 
●​ Social Proof Section 
●​ Call-to-Action Section 
●​ Footer Section 

​​ Blog Page: 
●​ List of Blog Posts with Titles and Thumbnails 
●​ Individual Blog Post Pages with Full Content 
●​ Navigation Links to Other Blog Posts 
●​ Call-to-Action Section 
●​ Footer Section 

​​ Contact Page: 
●​ Contact Form for Inquiries or Requests 
●​ Contact Information (Email, Phone Number, Address) 
●​ Location Map (if applicable) 
●​ Call-to-Action Section 
●​ Footer Section 



Each page provides specific information tailored to the visitor's needs and interests, 
making it easy for them to navigate and find relevant content on the Baaraku 
website.  

 

Competitors 
 
Tunga.io 
Toptal 
Upwork 
CareerBuddy 
Andela 
TalentQL 
tatcafrica.com/ 
Teamed Global 
https://acquaintsoft.com/ *** 
 

Keywords/Content Idea Suggestions 

-​ Work Life Balance(mental health, Imposter syndrome) 
-​ Socio-economic factors and impact on African job industry 
-​ Skill development/ Resume standards 
-​ Job placement opportunities 
-​ Industry news & tech trends 
-​ Inclusivity, diversity and fair hiring 

 

Optimization Checklist 
Technical Checks: 

1.​ Ensure Crawlability: Check robots.txt and sitemap to confirm search engines 
can access your page. 

2.​ Verify Indexability: Use Google Search Console to see if your page is indexed. 
3.​ Integration with other third party application - Google Analytics and more 

Keyword Research & Targeting: 

http://tunga.io
https://www.toptal.com/
https://www.upwork.com/
https://thecareerbuddy.com/home
https://andela.com/
https://talentql.com/
http://tatcafrica.com/
https://www.teamed.global/
https://acquaintsoft.com/


3.​ Target Relevant Keywords: Research keywords using tools like Google 
Keyword Planner. Focus on terms with high search volume and low 
competition. 

4.​ Optimize Existing Content: Review existing content and see if you can 
naturally incorporate relevant keywords. 

5.​ Craft Content for Search Intent: Analyze top-ranking pages for your target 
keyword and understand what information users are seeking. Create content 
that addresses those needs. 

On-Page Optimization: 

6.​ Include Primary Keyword in Title: Craft a compelling title tag that includes 
your target keyword at the beginning. 

7.​ Write Click-Worthy Titles: Use strong verbs and benefits to make your title tag 
stand out in search results. 

8.​ Consider Title Modifiers: Add location or specific solution to your title tag if 
relevant. 

9.​ Use Only One H1 Tag: Ensure you have a single, clear H1 tag summarizing 
your content. 

10.​Integrate Keyword in Meta Description: Include your target keyword in the 
meta description and write engaging copy to entice clicks. 

11.​ Craft Compelling Meta Descriptions: Highlight key benefits and encourage 
users to click through. 

12.​ Incorporate Keyword in URL: Structure your URL to be clear and include your 
target keyword (if possible). 

13.​Keep URLs Short and Descriptive: Use short, descriptive URLs that are easy to 
understand. 

14.​Feature Keyword Early in Content: Include your target keyword naturally 
within the first paragraph. 

15.​Maintain Natural Keyword Density: Avoid keyword stuffing. Focus on creating 
informative content and naturally integrate relevant keywords. 

16.​Include Keyword Variations: Use synonyms and related terms throughout your 
content to expand reach. 

17.​ Differentiate Your Content: Make sure your content offers unique value and 
stands out from competitors. 

Content Quality: 

18.​Write Clear and Concise Content: Use simple language and break down 
complex topics. 



19.​Utilize Short Paragraphs: Format content with short, easy-to-read paragraphs 
to improve readability. 

20.​Structure Headings Logically: Use H2, H3 tags to create a clear hierarchy and 
guide readers through your content. 

 

THEME 
Ogeko 

 

PLUGINS 
Diabolic Traffic Bot (Available ) 

TorPedo Traffic Generator(Available) 

Accelerator(Seraphinite Accelerator ) 

All in one Seo(AOI SEO) 

AHREF(Paid version) 

 

 

 

 
 

 

 

https://preview.themeforest.net/item/ogeko-human-resource-solutions-wordpress-theme/full_screen_preview/42298857?_ga=2.52721195.2077655219.1715002334-206729475.1699275593
https://wordpress.org/plugins/seraphinite-accelerator/
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